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The “Donut Explanation” of Social Media 

http://tosh.comedycentral.com/blog/tag/social-media-explained/  
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Social Media Collaboration @ Law Libraries 

 Why Should I? 

 Law librarians tweeting, facebooking, wikiing oh, 

my! 

 SharePoint socially really? 

 What does “professional” mean now and in 2020 

 Survey results a mixed bag 

 Time machine: Law Firm Partners 2020 

 

 



Why should I ? 

 Our users are in the SM space we MUST be too 

 Another way to engage and connect 

 Stay relevant 

 Channel to learn from peers  

 Way to enrich relationships with users 

 

 Opportunity 



Law Librarians Leveraging Social Media 



 
Law Librarians Leveraging Social Media 



Tweeting Law Firm Library 



Showing Value through SM 

How has your 
twitter presence 
impacted use of 

your library? 

 

Attorneys, legal assistants and 
staff are definitely reading our 

tweets. 

I think we are viewed as  
“cutting edge”. 

I’ve noticed that the types of 
requests are much more 

complicated and time intensive. 

Led to increased requests from 
people who had not taken 
advantage of the library. 



Facebooking Law Firm Library…REALLY! 



Internal Wiki of Library Team Best Practices 



Wikis: Uncovering Hidden Gems in the Library 



Engaging Users in Curation 





Collaboration Using Wikis 



SharePoint “socially” 



Other Opportunities? 



Audience Participation 



Excerpted from “What does ‘Professional’ Look like Today” 
http://blogs.hbr.org/cs/2012/05/the_new_professional.html 

What does “Professional” Look like Today? 

http://blogs.hbr.org/cs/2012/05/the_new_professional.html


The Reality 

Positive (Yellow) Skeptical (Pink) 

We use it mostly for 
marketing and to look 
cool, but also to 
disseminate 
interesting info that 
may not be 
appropriate for email. 

 
With attorneys having 
constant access to 
Twitter and FB via 
smartphones using these 
platforms to push out 
info could be useful in 
my library 

 
I think it is a great way to 
stay connected and keep 
people aware of what’s 
happening in the legal 
world.  

 

I kind of wish it was 
(a passing fad) but 
I don’t think it will 
go away… 

 
Not a fad, but 
unsure of use in 
the industry 
 

I don’t have time 
to get myself up to 
speed and get 
others on board 

 
Bill rates are too high 
for attorneys to be 
constantly interrupted 
by trivial matters, plus 
the issue with material 
confidentiality. 

 



The Reality 

Positive (Yellow) Skeptical (Pink) 

Not sure how it all 
works but if it is a 
means for getting 
out info I’ll try it. 

 

If more of my attys were on 
Twitter I might use it more 
to push info, but I use 
Twitter, FB and LinkedIn for 
finding info on people, 
companies and keeping up 
to date in the profession. 

 

There appear to be 
a number of pitfalls 
and I don’t want to 
take the risks. 

 
Info overload there 
are plenty of tools 
pushing info to our 
attorneys already. 

 

My attys are not 
tech savvy 

 

Hey, I’m being 
phased out I just do 
books. 

 



Law Firm Librarian Views on Social Media 

Positive 
I can get them 
to read a 
tweet but not 
an article I 
email them. 

 

Skeptical 
What’s wrong 
with email? The 
last thing I need 
is 4 more places 
to remember to 
check everyday. 

 
 



Uses for SM in the Library? 

We use it mostly for 
marketing and to 
look cool, but also to 
disseminate 
interesting info that 
may not be 
appropriate for 
email. 

We search SM 
sites for client 
mentions 

To locate 
foreign & hard 
to find info 

 

To monitor 
items of 
interest to 
research staff 

 

Focused use for  
intel gathering  
(through Hootsuite) 

 
To find information 
about people and 
companies 

 

CI 
environmental 
monitoring 

 

I use sites like FB, 
LinkedIn, Jigsaw, 
Spokeo, as corporate 
intel tools to find out 
more about people and 
businesses than they 
realize they’re giving 
away for free 

 

We use wikis 
increasingly 
but adoption is 
slow. 

 



Survey Responses on Perception of SM 

Social Media is a passing Fad? 

I see little use for social media in my 
library. 



Your Organization is Using Enterprise SM 



Socially Productivity Tools 



Survey Responses on Use of SM by Libraries 



Survey Details 

 88 total respondents 

 Conducted from June 20th to June 27th 2012 

 No identifying information collected (firm size, 

geography, demographics) 

 Survey sent out on AALL, PLL, SLA lists and of 

course Twitter and LinkedIn. 

 

 

 



What is the “Library” Explanation of Social Media 

 Twitter: Great analysis at SCOTUS blog on 

DOMA 

 Facebook: I like the SCOUTUS blog 

 Foursquare: I’m at the Supreme Court! 

 Instagram: Here’s a vintage photo of the 

Supreme court 

 YouTube: Learn how to search Supreme Court 

opinion with this video tutorial. 

 LinkedIn: My skills include searching supreme 

court opinions. 

 Pinterest: Here’s a photo of Chief Justice 

Roberts. 

 Last FM: Listing to Supreme court radio 

 G+: I’m discussing the recent DOMA case with 

my circle. 
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The Social Media ‘Bad’ News 



Change is Constant Embrace it! 

http://reinventlaw.com/  

http://www.ravellaw.com/  

What Else? 

http://law2050.com/  
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Seize the Day! 

AALL Spectrum December 2012  



The New Normal=Constant Change 

Excerpted from: “Dancing 
with Digital Natives” AALL 
Spectrum May 2012, Vol. 
16 No. 7 

Excerpted from: “What does 
‘Professional’ Look like 
Today” 
http://blogs.hbr.org/cs/2012/
05/the_new_professional.htm
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Questions? 

Camille D. Reynolds, MLS 

Director of Risk Management & Information Services 
Fenwick & West LLP 

 

@lawlibgnawledge 

http://www.linkedin.com/in/camillereynolds   
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